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and Cornerstone Conference Center

and visit our web site at www.feash.org

nental Breakfast

7:30 am - Reg istration & Conti

8:30 am — Morning Keynote: Ca
MURIEL JOHNSON, Executive Director, California Arts Council
MICHAEL ALEXANDER, Board Chair, California Arts Council

10:15 am— Concurrent Sessions:

+ Web-Marketing to New Audiences: Getting B./.7.5. ~MARCEL NUNIS, Jungle Webs

+  Maximizing Media Relations: Connecting with the Press-BETSy HAYS, Assoc. Professor,
CSUF Dept of Mass Communications + journalism

« Cultural Arts Agendas: How to Work with Public Leaders to Grow a Thriving
Cultural Sector-HENRY T. PEREA, City Council President, JULIE GRIFFITH, District Director
Assemblyman Villines; LILIA CHAVEZ,Field Representitive Assemblyman Arambula

+ Keepers of the Vision: Board Service and Recruitrment-PATRICK BELL, Edge Consulting

+ Innovations and Trends in Funding: Funding Follows Vision-TBD

+ Cultural Arts Lobbying: Resources that Produce Results~)ENNIFER THOMPSON &
ISAAC KOS-READ - Townsend Public Affairs, Inc.; BRAD ERICKSON, CA Arts Advocates

MARY MARGARET SCHOENFELD, Commumcatzons Development Manager,

The Americans for the Arts

1:30 pm — Concurrent Dialogues:- :

+ Fueling Fresno's Film Industry: Moderator: RAY ARTHUR, Film cmd Entertainment
Commissioner, City of Fresno

+ Connecting With Schools: Creating Powerful Partnerships for Cultural Arts
Education-Moderator: BOB BULLWINKEL, Visual and Performing Arts Coordinator, FCOE

»  Economic Development through Cultural and Heritage Tourism: Moderators: SUSAN
WILCOX = CA Travel and Tourism Commission (CTTC) and the CA Cultural and Heritage Tourism
Council; GIGI GiBBS, Fresno County Office of Tourism

+ Engaging Fresno’s Creative Professionals & Knowledge Workers: Connecting Ideas
to Action-Moderator: SUZANNE BERT2Z-ROSA, Creative Fresno

3:00 pm — Session Summary:

4:00 pm — “Wine Down After Words” &
5:00 pm — ArtHop and Tours

» Warnor’s Center — Fresno’s American Treasure
+  Public Art Tour and Fulton Mall Tour

7: 00 pm- Showcase, Fresno Style: !
5y With: Beatrice Herrera; Trey Tosh; Reob “The Volce”, Jay Rosette;

Musicians from the Fresno Philharmonic String Section; Warnor’s Organist -Richard

Cencibaugh; Cuadro Espanocl; Flamenco & Belly Pancers;Congas; Guitarist and more!

- DR. JACKIE RyLe

Locuted in the Cu!tural Arts District: The Warnor’s Center for the
Performing Arts, The Trade Center —the San Joaguin Light & Power Building

For more conference info: Contact Cynthia Cooper at 559 286.8282

EGISTRATION

* $50 non-FCASH Members
* 340 FCASH Members

* TABLE SPONSORS:
For sponsor benefits contact
Cythnia Cooper 2868282

» FCASH MEMBER.
Organization: $500

" CONEERENCE SPONSOR:
$1,000 Costs include all
sessions phus breakfast, lunch,
afterncon reception and
evening performance.Space is
limited,
TO REGISTER:

go to www.feash.org or call
559 2868282

CCULTURAL ARTS PARINERS

TICKETS: $10, Conference Attendees — Free LOCATION: The Warnor’s Center for the Performing

Arts, Fresno’s National Treasure
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CALIFGRNIA

Community, Business and
Public Leaders Committed
te a Thriving Cultural Sector

Confearence Uﬁderwntars

The Fresno Reglona! )
Foundation

The City of Fresno
The City of Clovis

Tutelian & Company
Granville Homes
Henry T. Perea

Sol Development
Associates, L1.C

Conference Partners

California Arts Advocates
California Arts Council

California Trave!l and
Tourism Commission

California Cultural &
Heritage Tourisrn Council

Creative Fresno
FLYP
Fresno Arts Council

Fresno Convention and
Visitors Bureau

Fresno County Office of
Tourism

Fresno County Public Library

Fresno County Office of
Education

Fresno Cultural Arts District

Fresnoe Filmmakers Forum
Fresno Filmmakers
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Cultural Arts Impact

THURSDAY OCTOBER4"2007 7:30 am — 5 pm

FRE S MG
COALITION FOR

Arrs, Scmaer Please return with payment befeore September 26, 2007

s Hhsrony
COMPLETE ONE FORM FOR EACH ATTENDEE

Name Title

Mailing Address

Organization

Work Ph.# Home Ph.#*

Email

Website

REGISTRATION

On or before September 26th Fee

Cell Ph.*®

FCASH Member $40 / Non-Member $50

After September 26th

FCASH Member 555 / Non-Member $65

Includes continental breakfast, breakout sessions, lunch, afternoon reception and evening performance.

: TABLE SPONSORSHIP WITH EVENT REGISTRATION

__Available on or before September 26thonly

_Fee

FCASH Member Organization $ 500

Non-member Organization $1,000

Total

$

Total

Inciudes event registration for 8, (see above) plus table signage and program listing.
For sponsorship package information, contact Cynthia Cooper: 286-8282, ccooper@fcash.org

Quantity

FCASH MEMBERSHIP

Nonprofit Organization Annual Operating Budget
$1 Mitlion or more
$251k to $999k
$250k or less

Other Participation Business
individual
Visa . MasterCard Credit Card No.

at $10 per ticket

Fee

$ 350
$ 275
$ 200
$ 250
s 100

TOTAL AMOUNT ENCLOSED S

EXTRA TICKETS FOR SHOWCASE AT THE WARNOR’S WITH PATRICK CONTRERAS

Code:

Expiration Date Signature




HOW TO REGISTER:

Register by Mail Register by Credit Card:

Make check payable to FCASH Mail or fax registration form to:
Mail registration form and payment to: {(559) 320-1123

CATALANO & FENSKE
1999 Tuolumne, $~801 Fresno, CA 93721
Phone:{(559) 320-1120

REGISTRATION POLICY:

Payment

Registration is complete when all fees are paid in full. Advance Registration payments must be made
by Wednesday, September 26, 2007, Registration forms and payments received after this date are subject to
availability. Please contact Catalano & Fenske, {559) 320-1120 or Cynthia Cooper, (559) 286-8282 or email

LT
>\ conference@fcash.org.
<
Q CONFERENCE SELECTION:
) . o
Located in the Caltural Arts District:
o BREAKFAST The Warnor's Center for the Performing Arts,
The Trade Cent S inLight & P
W MORNING BREAKOUT — indicate selection below e Trade Center (San Joaquin Lig ower
- Building) & Cornerstene Conference Center
v LUNCH
L
(L) AFTERNOON BREAKQOUT — indicate selection below Handicap Access:
w WINE DOWN AFTER WORDS RECEPTION Please note that sorme breakout venues are
e NOT wheelchair accessible. Co you require
ARTHOP TOURS , ... wheelchair accessibility?
EVENING SHOWCASE with PATRICK CONTRERAS . YES ~ NO

Morning Breakout Sessions: Please indicate your 1st and 2nd choice:

WEB-MARKETING TC NEW AUDIENCES: Getting B.I.T.5.

MAXIMIZING MEDIA RELATIONS: Connecting with the Press

CULTURAL ARTS AGENDAS: How to Work with Public Leaders to Grow a Thriving Cultural Sector

KEEPERS OF THE VISION: Board Service and Recruitment

INNOVATIONS AND TRENDS IN FUNDING: Funding Follows Vision

CULTURAL ARTS LOBBYING: Resources that Produce Resulis

Afternoon Breakout Sessions: Please indicate your 1st and 2nd choice:

FUELING FRESNO’S FILM INDUSTRY

www.fcash.org

CONNECTING WITH SCHOOLS: Creating Powerful Partnerships For Cultural Arts £ducation

eCONOMIC DEVELOPMENT THROUGH CULTURAL AND HERITAGE TOURISM

FRESNQ'S CREATIVE COMMUNITY: Connecting ldeas and Actien

THE FRESNO COALITION FOR ARTS, SCIENCE & HISTORY 1544 Van Ness Avenue, Fresno,CA 93721
Cynthio cooper, Executive director 559 286.8282 www.feash.org




Dedicated to a thriving cultural arts community






2007 FCASH Membership List

FIH0Y Baned Members

Artists, Galleries & Studios

Ashtree Studios

Bill Bruce Studio

Baba Brinkman, Rap Canterbury

San Joaguin Clay and Glass Association

Education & Literary Arts

Acting Gym

CEUY - College of Arts and Humaniies
Friends of the Fresno Library

Freuns County Publie Library

Keeping Score

San Joaguin Valley Town Hall

State Center Community College District
Valley Arts & Science Academy

William Saroyan Society

Film

Center for Multicultural Cooperation
Fresno Film & Enterfainment Commission
Fresno Filmworks

Reel Pride Film Festival

Spectrum Art Gallery

Howard Watkins, Photographer

Museums

African American Historical and Cultural Museum
Armenian Historical Museum

Arie Americas

Clark Center for Japanese Art & Culture

Fresno Art Museum

Fresno Historical Society & Museum

Fresno Metrepoiiian Mussem

Music, Theater & Dance

Aithon Theater Company

Bach Children’s Choir

California Arts Academy

California Opera Association
CenterStage — Clovis Community Theatre
Central Valley Dance Conference
Children’s Musical Theaterworks
Cynthia Merrill Projects

Fresno Choral Society

Fresno Community Cheir

Fresno Folklore Society

Fresno Grand Opera

Fresno Phitharmonic

Full Circle Brewing Company

Jazz Fresno

Lively Arts Foundation

Rogue Performance Festival

Warnor’s Center for the Performing Arts

wieta

Fresno Famous

KFSR 90.7

Valley Public Radio
Valley Public Telpvision
The Undercurrent

Science & Environment

Discovery Center

Downing Planetarium

Fresno Chaffee Zoo

San Joaguin River Parkway and Cons. Trast
Sierra Foothill Conservancy

Tree Fresno

Technology & Design

Arrival Communications
Fresno Design Alliance

Fresno Macintosh Users Group
Parola Design

Your Mac Guy

Community Organizations and Partners
Assemblyman Mike Villines

Creative Fresno

Downtown Church

Encourage Tomorrow

Fresno Convention and Yisitors Bureau
Fresno Cultural Arts District

Fresno Nonprofit Advancement Council
Fresno Signs Unlimited

San Joaquin Valley Democratic Club
United Cerebral Palsy of Ceniral California

Individual Members

fia! Bolen

Paula Castadio

Michelle & Michael Gaskin
Susan Hansen

Mapcy Marguez

Paul Pierce

Jackie Ryle

Barbara Steck

Cynthia Sterling
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. Showtp - Greater Phoenix's Ultimate Fun Guide - Theatre, Music, ..

lof3

httpe/fwww.showup.com/

Tom Chapin

presented by Scottsdale Center for the Performing
Arts

September 29, 2007

Tom Chapin, who has won three Grammy Awards for his

family-focused songs and music, will perform in a concert,
1o support Body Positive programs for children, youth and
families. S

;

> Discournt Tickels

> Subscribe to E-Mall
> Showllp NOW Pass

> Questions/Comments

> Your Bookmarks
> Search Showlp
> You've Got Shows!

> Classes & Workshops
> Visitor Info

> News & Reviews

The Mized Muls
presented by

ar

Musical Scaven

> {rganizations

Dramagenics, LLC Fual
> Venues August 31, presented by The
= Artist Profiles 2007-November 15, Phoenix Symphony
> Arts Partners 2008 at Symphony Hall - AZ
September

s

26-September 27, 2007

Baiiot Under the Stars

> Phoenix 2807 et by Baftet
presentad by Balle
- Copper Square
oPp 4 Arizona

> Scotisdale at Multiple Venues
> Tempe September

- Arte es Amor 20-Sepgtember 29, 2007
> Mesa
> West Valley

> Argurkl Arizona

Keyword Search

Events

Zn Wonderisnd:
Antmation by Lhrisiine
Rebel Snaheiy

3ol Mirahi

Sikander, 3
Faws
presented by
Scottsdale Museum of
Contemporary Art
September 15,

2007 -January 240, 2008

9/26/07 416 PM









-Hi send a clear and welcome

The f%ﬁﬁ.ﬂ:%zlng:s‘ from Arts & Economic Prosperit;
message: leaders who care ahout community and economic {iesﬁelapm\em
can feel good about choosing to invest in the arts
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The Arts Mean Business

RCBERT L. LYNCH, PRESIDENT AND CEQ, AMERICANS FOR THE ARTS

The key lesson from Arts & Economic Prosperity {H is that communities that invest in the arts
reap the additional benefits of jobs, economic growth, and a guality of life that positions
those communities to compete in our 21st century creative economy. In my traveis across
the country, business and government leaders often talk to me about the challenges of funding
the arts and other community needs amid shrinking rescurces. They worry about jobs and
the economic performance of their community. How well are they competing in the high-stakes
race to attract new businesses? Is their region a magnet for a skilied and creative workforce?
| am continually impressed by the commitment to doing what is best for their constifuents
and to improving quality of life for all. The findings from Arts & Economic Prosperity il

send a clear and welcome message: leaders who care about community and economic
development can feel good about choosing to invest in the arts.

Most of us appreciate the intrinsic benefits of the arts—their
beauty and vision; how they inspire, soothe, provoke, and
connect us. When it comes time to make tough funding
choices, however, elected officials and business leaders also
need fo have strong and ¢redible data that demonstrate
the economic benefits of a vibrant nonprofit arts and
culture industry.

Arts & Economic Prosperity Hi is our third study of the
nenprofit arts and culture industry’s impact on the nation's
economy. Because of their rigor and reliability, results
from the 1394 and 2002 studies have become the most
frequently used statistics to demonstrate the value of arts
and culture locally, statewide, and nationally. This new
study is our largest ever, featuring findings from 156
study regions (116 cities and counties, 35 muiticounty
regions, and five states), Data was collected from an
impressive 6,080 nonprofit arts and culture organizations
and 94,478 of their attendees across ail 50 states

and the District of Columbia.

By every measure, the resulls are impressive! Nationally,
the nonprofit arts and culture industry generates $166.2
billion in economic activity annually—a 24 percent increase
in just the past five years. That amount is greater than
the Gross Domestic Product of most countries. This
spending supports 5.7 mittion full-time jobs right here
in the United States—an increase of 850,000 jobs since
our 2002 study. What’s more, because arts and culture
organizations are strongly rooted in their communities,
these are jobs that necessarily remain focal and cannot
be shipped overseas.

Qur industry alse generates nearly $30 billion in revenue
to local, state, and federal governments every year. By
comparison, the three levels of government collectively

spend less than 54 billion annually to support arts
and culture—a spectacular 7:1 return on investment that
would even thrill Wall Street veterans,

Arts & Economic Prosperity Hll has more good news for
business leaders. Arts and culfure organizations—businesses
in their own right—leverage additional event-related spending
by their aucdiences that pump vital revenue intc restaurants,
hotels, retail stores, and other local businesses. When patrons
attend a performing arts event, for example, they may park
their car in a toll garaqe, purchase dinner at a restaurant,
and eat dessert after the show. Valuable commerce is
generated for locai merchants. This study shows that
the typical attendee spends $S27.79 per person, per event,
in addition to the cost of admission. When a community
attracts cultural tourists, it harnesses even greater economic
rewards, Nonlocal audiences spend twice as much as their
tocal counterparts (54019 vs, $19.53). Arts and culture
are magnets for tourists, and tourism research repeatediy
shows that cultural travelers stay longer and spend more.
Whether serving the local community or out-of-town
visitors, a vibrant arts and culture industry helps local
husinesses thrive,

Right now, cities around the world are competing to attract
new businesses as well as cur brightest young professionals.
international studies show that the winners wiil be
communities that offer an abundance of aris and culture
opportunities. As the arts flourish, s will creativity and
innovation-the fuel that drives our global economy.

Arts & Economic Prosperity 1 is greal news for those
whose daily task is to strengthen the economy and enrich
quality of life. No longer do business and elected leaders
need to choose between arts and economic prosperity.
Mationally, as well as locally, the arts mean business!



fn my own philanthropy and business endeavors. [ have seen the critical
role that the arts play in stimulating creativity and in developing vital
communities. As this study indicates, the arts have a crucial impact
on our economy and are an important catalyst for learning. discovery.
and achievement in our country.

Pave G Arnen
p

nilanthropisi and Co-Fourder, Microselt




Economic Impact of America’s
Nonprotit Arts & Gulture Industry

Every day, the 100,000 nonprofit arts and culture organizations that

populate the nation’s cities and towns are making their communities more desirable places

to live and work. They provide inspiration and enjoyment o residents, beautify shared public

places, and strengthen the social fabric. This study demonstrates that the nonprofit arts

and culture industry is also an economic driver in these communities~a growth industry

that supports jobs, generates government revenue, and is the cornerstone of tourism.

Nonprofit arts and culture organizations pay their
employees, purchase supplies. contract for services,
and acquire assets from within their communities.
Their audiences generate event-related spending for
local merchants such as restaurants, retail stores, hotels,
and parking garages. This study sends an important
message to community leaders that support for the
arts is an investment in economic well-being as well

as quality of life.

Nationally. the nonprofit arts and culture industry
generates $166.2 billion in economic activity

every year—$63.1 billion in spending by organizations

ECONOMIC IMPACT OF THE NONPROFIT ARTS & CULTURE INDUSTRY (2005)

{expenditures by both organizations and audiences)

'":T_otai_"Ex_éeﬂ:d'it_qfé*'s‘ - bilflon

Full-Time Eguivalent Jobs 5.7 miflion

Local Government Revenue $ 7.9 billion

‘State Government Revente' g i hiition e B

Federal Income Tax Revenue' % 12.6 billien

Resident Housshold Incorie | $1042 biion

and an additional $103.1 hillion in event-related spending
by their audiences. The impact of this activity is significant,
supporting 5.7 million .S, jobs and generating $29.6

billion in government revenue.

Arts & Economic Prosperity [ is the most comprehensive
study of the nonprofit arts and culture industry ever
conducted. It documents the economic impact of the
ronprofit arts and culture industry in 156 communities
and regions (116 cities and counties, 35 multicounty
regions, and five states), and represents all 5o states
and the District of Columbia. The diverse communities
range in population (four thousand to three million)
and type (rural to urban).
Researchers collected detailed
expenditure and attendance data
from 6,080 nonprofit arts and
culture organizations and 94..478

of their attendees to measure

total industry spending. Project
econormists customized input/output
analysis models for each study region
to provide specific and reliable

economic impact data. This study

srvive D poge 3



Mayors understand the connection between the arts industry
and city revenues. Besides providing thousands of jobs. the arts generate
billions in government and business revenues and play an important

role in the economic revitalization of our nation’s cities,

Uororas H. Patsver




uses four economic measures to define economic Arts & Economic Prosperity HI focuses solely on nonprofit
impact: full-time equivalent jobs, resident household arts and culture organizations and their audiences, It
income. and revenue to local and state government. excludes spending by individual artists and the for-profit
arts and entertainment industry {e.g., Broadway or the
+ Full-Time Equisalent (FTE) Jobs describe the total amount  motion picture industry). Due to the vigor with which
of labor employed. Economists measure FTE jobs, not  the study was conducted, statistical extrapolations
the total number of employees. because it is amore  of the nation’s nonprofit arts and culture sector can

accurate measure that accounts for part-time employment.  be made and are presented in this report.

- Resident Household Income (often called Personal
Income) includes salaries, wages, and entrepreneurial
income paid to local residents. It is the money residents
earn and use to pay for food, mortgages, and other

living expenses.

« Revenue to Local and Siate Government includes revenue
from taxes (income, property. or sales) as well as funds
from license fees, utility fees, filing fees. and other

similar sources.

There is no better indicator of the spiritual health of our city, its
neighborhoods, and the larger region than the state of the arts. The arts
deepen our understanding of the human spirit. extend our capacity
to comprehend the lives of others, allow us to imagine a more just
and humane world. Through their diversity of feeling, their variety
of form, their multiplicity of inspiration, the arts make our culture
richer and more reflective.

JonatHAN Fanrton
Presudent. MacArthur Foundation

i, DT .
Leviss A1 page 5



NG},EP f‘{}{it A}:TS & CHHU;I’EE : spending by audiences attending a nonprofit arts

and culture event increased 28 percent during the same
A ( : I‘OW‘{ l : Indust period, from $80.8 billion to $103.1 billion, or 15 percent
I ) when adjusted for inflation. Audience spending was not

studied in the 1992 analysis.
The nation’s nonprofit arts and culture industry

has grown steadily since the first analysis in 1992,

expanding at a rate greater than inflation. GROWTH OF THE NONPROFIT ARTS & CULTURE INDUSTRY
Between 2oco and 2005, spending by organizations tU.3. dollars in bitfions)

and their audiences grew 24 percent, from $134 ORGANIZATION EXPENDITURES
billion to $166.2 billion. When adjusted for R g

inflation. this represents a healthy 11 percent

' §63:1 BILLION

increase. Gross Domestic Product, by comparison.,
- - ORGANIZATION IXPENDITURES

grew at a slightly faster rate of 12.5 percent SAMIZATION EXFE _ ‘

(adjusted for inflation). $53.2 BILLION:

Spending by nonprofit arts and culture organi- ORGANIZATION EXPERDITORES
zations grew 18.6 percent between 2000 and 2005, ' A

from $53.2 billion to $63.1 billion (a 4 percent

increase when adjusted for inflation), Event-related -
e data nol cotlected in 1992

Audience expeondity

THE PANEL OF 25: ECONOMIC IMPACT TREND COMMUNITIES

Twenty-five communities participated in the 2000 and 2005 economic impact studies {surveying both organizations
and audiences). Twenty-three of the 25 communities had aggregate increases in nonprofit arts and culture organization
expenditures, with an average growth of 58.0 percent. Event-related spending by audiences grew an average of 50.4
percent, with just five communities experiencing declines. When taken together, annual economic activity grew 497 percent,
expanding well ahead of not just the national arts and culture industry growth rate of 24 percent, but ahead of the

nation's Gross Domestic Product as well, The following are the 25 communities in this analysis:

Anchorage, AK Ft. Collins, CC Phoenix, AZ

Boise, |1D Glendale, CA Portsmouth, NH
Boulder, CO Homer, AK St. Cloud, MN

Broward County, FL indianapolis, IN St Louis, MO

Chandler, AZ Lehigh Valiey, PA Tempe, AZ
Columbus/Franklin County, OH Mesa, AZ Walnut Creek, CA

Dover, DE Miami-Dade County, FL Westchester County, NY
Erie County, PA Minneapolis, MN

Forsyth County, NC Newark, NJ

v Leansirne By B0 page 6



NONPROFIT ARTS & CULTURE ORGANIZATIONS INDUSTRY EMPLOYMENT COMPARISONS

‘ - y Spending by nonprofit arts and culture organizations
Nonprofit arts and culture organizations are active )
. , - provides rewarding employment for more than just
contributors to the business community. They are

artists, curators, and musicians. It also directly supports
emplovers, producers, consumers, and members of i

_ : builders, plumbers, accountants, printers, and an array
chambers of commerce. as well as key partners in the :

. y s . of occupations spanning many industries.
marketing and promotion of their cities and regions. i

Spending by nonprofit arts and cultfure organizations
. , o Lt . in 2005, nonprofit arts and culture organizations
nationally was estimated at $63.1 billion in 2005. This
. . _ , alone supported 2.6 million full-time equivalent
output supports 2.6 million U.S. jobs, provides $57.3 PP 4
e _ - jobs. Of this total, 1.3 million jobs were a result of
billion in household income, and generates $13.2 billion
. "direct” expenditures by nonprofit arts organizations,
intotal government revenue.

representing 1.01 percent of the U.S, workforce.”

Compared to the size of other sectors of the U.S.

IMPACT OF NONPROFIT ARTS & CULTURE ORGANIZATIONS workforce, this figure is significant.
Total Expenditures 0§ 630 billion
Full-Time Equivalent Jobs 2.6 million Nonprofit arts and culture organizations support more
. Resident Household Income - § 8T.3 billion .~~~ . jobs than there are accountants and auditors, public safety
Local Government Revenue % 2.8 biltion officers, even lawyers. and just slightly fewer than
State Government Revénue =+ - § 3.5 bitllon elementary school teachers. The chart below provides
Federal Income Tax Revenue $ 6.9 biflion

a helpful context for the large number of jobs directly
supported by nonprofit arts and culture organizations.
It must be noted that the arts and culture jobs represent
portions of multiple industry sectors {e.g., musicians,

designers, aceountants. printers), whereas the comparison

groups are single job classifications.

PERCENTAGE OF U.S. WORKFORCE (2005)

]
E L ﬁ‘:}éﬁk’% -3 3 3 : e o
JOBS ELEMENTARY  ACCOUNTANTS POLICE LAWYERS FARMING, TELEMARKETERS COMPUTER POSTAL MAIL FIRE PROFESSIQNAL
SUPPORTED BY SCHoRL & AUDITORS QFFICERS FISHING, PROGRAMMERS  CARRIERS FIGHTERS ATHLETES

NONPROFIT ARTS  YEACHERS FORESTRY



DIRECT & INDIRECT ECONOMIC IMPACT:
HOW A DOLLAR IS RESPENT IN A COMMUNITY

Arts & Economic Prosperity lH uses a sophisticated economic analysis called input/output analysis to measure
economic impact. It is a system of mathematical equations that combines statistical methods and economic theory.
Inputfoutput analysis enables economists to track how many times a dollar is *respent” within the local economy, and

the economic impact generated by each round of spending. How can a dollar be respent? Consider the following example:

A theater company purchases a gallon of paint from the local hardware store for 520, generating the direct economic
impact of the expenditure, The hardware store then uses a portion of the aforementioned $20 to pay the sales clerk's
salary; the sales clerk respends some of the money for groceries; the grocery store uses some of the money to pay
its cashier; the cashier then spends some for the utility bill; and so on. The subseqguent rounds of spending

are the indirect economic impacts.

Thus, the initial expenditure by the theater company was followed by four additional rounds of spending (by the hardware
store, sales clerk, grocery store, and the cashier). The effect of the theater company's initial expenditure is the direct
econamic impact. The subseguent rounds of spending are all of the indirect impacts. The total impact is the sum

of the direct and indirect impacts.

Note: Interestingly, a dollar “rippies” very differently through each community, which is why each study region has i{s own

customized economic model,

Across America, cities that once struggled economically are reinventing
and rebuilding themselyes by investing in art and culture. Both are proven
catalysts for growth and economic prosperity. By creating cultural
hubs, nonprofit art businesses help cities define themselves, draw
tourists, and attract investment. Federal support for America’s
nonprofit cultural organizations must go on if we hope to continue
enjoying the substantial benefits they bring.

Lovise M. Staventer

U8, House of Representatives (NY)
Co-Chair, Congressiona] Arts Cancus

s Fropener T page 8



A LABCGR-INTENSIVE INDUSTRY IMPACT OF NONPROFIT ARTS & CULTURE AUDIENCES
Dollars spent on human resources typically stay within

} , Total Expenditures . . 3 103.1 billion’
a community longer, thereby having a greater local o , -

. B Fuli-Time Eguivalent Jnbs 3.1 miflion
economic impact. The chart below demonstrates Resident Hotsehald income 4 46.9 billion
the highly labor-intensive nature of the arts and culture  Local Government Revenue $ 5.1 bitiion
industry. Nearly half of the typical organization’s State Government Revenue $ 5.6 billion.

. . Federal Incor ax Revenue . i
expenditures are for artists and personnel costs gderal Income Tax Reven S 5.7 biltien
(43.2 percent).

EXPENDITURES BY NONPROFIT ARTS
& CULTURE ORGANIZATIONS (2005) $103.1 billion in 2005. This spending supports

3.1 million full-time jobs in the United States. provides
$4.6.9 billion in household income, and generates

$16.4 billion in government revenue.

Nationally, the typical attendee spends an average

of $27.79 per person, per event, in addition to the cost

{6.6%)
FACILITY
RENY

of adiission. Businesses that cater to arts and culture

audiences reap the rewards of this economic activity.

PER PERSON ABOVE THE COST OF ADMISSION

Audience Spending aom

GIFTS/
SOUVENIRS

The arts and culture industry, unlike many industries,
leverages a significant amount of event-related spending

by its audiences. For example, a patron attending an arts (§5.01
LODING
event may pay to park the car in a garage, purchase dinner

at a restaurant, eat dessert after the show, and return home {30.34)
CRILD CARE
to pay the babysitter. This generates related comumerce

(52.72)

for local businesses such as restaurants, parking garages. RARSPORTATION

{$2.82)
OTHER

hotels, and retail stores. Total event-related spending

by nonprofit arts and culture audiences was an estimated



LOCAL VS, NONLOCAL AUDIENCES

While the ratio of local o nonlocal attendees is different in every community,
the naticnal sample revealed that 39 percent of attendees traveled from outside
of the county in which the event took place (noniocal) and 61 percent were

local (resided inside the county).

VISITORS SPEND MORE

In addition to spending data, researchers asked each of the 94,478 survey

respondents to provide their home zip codes. Analysis of this data enabled
a comparison of event-related spending by tocal and nonlocal attendees. Previous economic and fourism research

has shown that nonlocal attendees spend more than their local counterparts. This study refiects those findings.

Local audiences, who live in the county in which the event occurred, spent an average of $19.53 per person,
per event in addition to the cost of admission. Nonlocal attendees, those who live outside the county, spent twice

this amount, or $40.19 per person.

As would be expected, nonlocal attendees spent EVENT—RELATED S.PENDI.NG BY LOCAL VS Q‘ONLOCAL AUDIENCES

ignifi i ¢ ri f 1 in .
significantly more in the categories of lodging, meals LOCAL RUDHENCES

and transportation. These findings demonstrate that

§1953 0
when a community attracts aris and culture tourists,

it harnesses significant economic rewards.

NONPROFIT ARTS & CULTURE ATTENDEES SPEND $27.79 PER PERSON

CATEGORY OF EXPENSE  RESIDENT NONRESIDENT  ALL

AUDIENCES® AUDIENCES* AUDIENCES

* Meals/Refreshments . $1077 . U$16.35 1. $13.00 .
Gifts/Scuvenirs $3.32 $4.78 $3.20
Ctodging oS08l T B0t gs0
Child Care $0.34 50.33 $0.34
Transportation’ . . §L62 - - 8437 L 4272
Other $2.40 $3.45 $2.82

ol o smss o seors o szms

* Residents are stlendpes who tve
nonresidents live cuiside of the counby.

within the county b which [he cutturai evant oourmed;
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This report reinforces why many cities and towns across the nation

are stepping up to support the continued growth of arts and culture.
Not only do the arts provide a much needed social escape for many in our
communities—they also help drive local economies. Having an abundance
of unique arts and events means more revenue for local businesses and makes
our communities more attractive to young, talented professionals—whose
decisions on where to start a career or business are increasingly driven

by quality of life and the availability of cultural amenities.

Bart Perersox
Mavor of Indianapolis, IN

President, National Lesgue of Gities




ARTS & CULTURE TOURISTS SPEND MORE AND STAY LONGER

As communities compete for 2 tourist’s dollar, arts and culture have proven to be magnets for travelers and their
money. Local businesses are able to grow because travelers extend the length of their trips to attend cultural events.
Travelers who include arts and culture events in their trips differ from other U.5. travelers in a number of ways.”
Arts and culture travelers:

» Spend more ($623 vs, $457)

* Use a hotel, motel, or bed-and-breakfast (62 percent vs. 55 percent)

+ Spend 51,000 or more (19 percent vs. 12 percent)

+ Travel longer (5.2 nights vs. 3.4 nights)

A 2001 research study by the Travel industry Association of America and Partners in Tourism"” indicates that:
« 65 percent of all adult travelers attended an arts and culture event while on a trip that
was 50+ miles away from home.

+ 32 percent of these cultural fravelers stayed longer because of the event.

» Of those that stayed longer, 57 percent extended their trips by one or more nights.




ARTS VOLUNTEERISM

Arts & Economie Prosperity II] reveals a significant
contribution to nonprofit arts and culture organizations
as a result of volunteerism. The average city and county

in the study had 5.174 arts volunteers who donated

191.499 hours to nenprofit arts and culture organizations,

a donation valued at $3.4 million.” The 6,080 responding
organizations had an average of 125 volunteers who
volunteered 45.3 hours each, for a total of 4,857 hours
per organization. While these arts velunteers may not
have an economic impact as defined in this study. they
clearly have an enormous impact on their communities
by helping arts and culture organizations function

as aviable industry.

IN-KIND CONTRIBUTIONS
The organizations surveyed for this study provided
data about their in-kind support (e.g.. donated assets.

office space, airfare, or advertising space). Seventy-one

Conclusion

Nonprofit arts and culture organizations in the United
States drive a $166 billion industry—a growth industry
that supports 5.7 million full-time jobs and generates
nearly $3o billion in government revenue annually.
Arts and culture organizations—businesses in their
own right—leverage significant event-related spending
by their andiences that pumps vital revenue into

restaurants, hotels, retail stores. parking garages, and

percent of the responding organizations received
in-kind support, averaging $47.906 each during
the 2005 fiscal year. Corporations were the largest
provider of in-kind services,

SOURCES OF IN-KIND CONTRIBUTIONS TO NONPROFIT
ARTS & CULTURE ORGANIZATIONS

L8%
STATE GOVT,

10.1%
LOCAL GOV,

5.3%
LOCAL ARES
ORGARIZATIONS

other local businesses. This study lays to rest a common
misconception: that communities support arts and culture
at the expense of local economic development. In fact,
communities are investing in an industry that supports jobs,
generates government revenue, and is the cornerstone
of tourism. This report shows conclusively that, locally

as well as nationally, the arts mean business.

#I pagedd



The Arts & Economic Prosperity 1} study was

conducted by Americans for the Arts to document
the economic impact of the nonprofit arts and culture
industry in 156 communities and regions (16 cities
and counties, 35 multicounty regions, and five states),
representing all 50 states and the District of Columbia.
The diverse communities range in population (four
thousand to three million} and type {rural to urban).
The study focuses solely on nonprofit arts and culture
organizations and their audiences. Public arts counciis
and public presenting facilities/institutions are included,
as are select programs embedded within another
organization (that have their own budgets and play
substantial roles in the cultural life of communities).
The study excludes spending by individual artists

and the for-profit arts and entertainment sector

(e.g., Broadway or the motion picture industry).
Detailed expenditure data was coliected from 6,080
arts and culture organizations and 94,478 of their
attendees. The project economists, from the Georgla
institute of Technology, customized input/output
ahalysis models for each study region to provide
specific and reliable economic impact data about
the nonprofit arts and culture industries, specifically
full-time equivalent jobs, household income, and local

and state government revenue.

156 LOCAL AND REGIONAL STUDY PARTNERS

Americans for the Aris published a Call for Participants
in 2005, seeking communities interested in participating
in the Arts & Econoemic Prosperity I study. Of the more

than 200 participants that expressed interest, 156

As Chairman of the Oklahoma Chamber of Commerce, I visited almost every

city and town in the state. There is a visible difference in places with an active

cultural community. I see people looking for places to park. stores staying open

late, and restaurants packed with customers. The business day is extended

and the cash registers are ringing.

Ken Fenopson
Chatrman and CEQ, NBanC
Past President. American Bankers Association

e 1 page 14



The arts have been and continue 1o be an important part qf'Arizona, s cudture.

By igniting the mind, the arts can spark new ways of thinking. communicating,

and domg business.

Jangr Naronrtano
Governor of Arizons

Chair. National Governors Association

agreed to participate and complete four participation
criteria: 1) identify and code the universe of nonprofit
arts and culture organizations in their study region;
2) disseminate, collect, and review for accuracy
expenditure surveys from those organizations;

3) conduct audience-intercept surveys at a minimum of
18 diverse arts events; and 4) pay a modest cost-sharing
fee (no community was refused participation for

an inability to pay).

SURVEYS OF ORGANIZATIONS
Each of the 156 study regions attempted to identify
its complete universe of nonprofit arts and cuiture

organizations using the Urban Institute’'s National

Taxonomy of Exempt Entity codes as a guideline,”
Etigible nonprofit arts and culture organizations—
those whaose primary purpose is to promote appreciation
for and understanding of the visual, performing, folk,
and media arts-received a web-based survey. Sent
via e-mail, the survey collected detailed information
about their fiscal year 2005 expenditures in more
than 40 expenditure categories, Including labor, jocal
and nonlocal artists, operations, materiais, facitities,
and asset acguisition. Data was collected from 6,080
organizations for this study. Response rates for the 156
communities averaged 41.3 percent and ranged from
10.4 percent to 100 percent. Responding organizations

had budgets ranging from a low of $0 to a high of

oo poge 5



The arts benefit communities as well as individuals. Cities and towns

with fl@mishirzg cultural activities aitract business and tourists and provide

tremendous incentives for families. There are wonderful models in Massachusetts

and across the country of communities that have integrated cultural institutions

into revitalization efforts. They have strengthened their economies and greatly

improved quality of life in their neighborhoods.

Edward kennedy
LS, Bepate (MAD
Cu-Chair. Senate Cadiurs Caucus

$159.2 million. Each study region's results are based
solely on the actual survey data collected, not on fiscal
projections. The less-than-100 percent response rates
suggest an understatement of the economic impact

findings in most of the individual study reqgions.

SURVEYS OF AUDIENCES

Audience-intercept surveying, a common and accepted
research method, was completed in 152 of the 156 study
regions to measure spending by audiences at nonprofit
arts and cutture events. Patrons were asked to complete

a short survey while attending an event. A totfal of

94,478 attendees completed the survey for an average

of 673 surveys per community. The randomly selected
respondents provided itemized expenditure data on
attendance-related activities such as meals, souvenirs,
transportation, and todging. Data was collected
throughout the year {to guard against seasonal spikes
of drop-offs in attendance) as well as at a broad range
of events (a night at the opera will typically vield
more spending than a Saturday children's theater
production, for example). Using total attendance data
for 2005 (collected from the organization surveys),
standard statistical methods were then used to derive
a reliable estimate of total expenditures by attendees

in esach community. The survey respondents provided




information about the entire party with whom they
were attending the event. With an average travel party
size of three peopie, this data actually represents the
spending patterns of more than 280,000 attendees,

significantly increasing the reliability of the data.

INFUT/OUTPUT ANALYSIS

To derive the most reliable economic impact data,
input/output analysis is used to measure the impact
of expenditures by nonprofit arts and culture organi-
zations and their audiences. This is a highly regarded
type of economic analysis that has been the basis

for two Nobel Prizes in economics. The models are
systems of mathematical equations that combine
statistical methods and economic theory in an area
of study called econometrics. The analysis traces how
many times a dollar is respent within the local economy
before it leaks out, and it quantifies the economic impact
of each round of spending. This form of economic
analysis is well suited for this study because it can

be customized specifically to each community.

On a personal level. I recognize the
joyous celebration I experience from
the arts and as a policy-maker,

I recognize the tremendous economic
contribution of the arts, from the
most sophisticated urban center to
the most precious rural community.
Leticia Van de Putte

Texas State Senate :
President, National Conference of State Legislaruves

We in the public sector need to keep in mind what an important role the arts

play in economic development. Part of a community’s vibrancy is defined by its

arts and culture quality and diversity. All the things we do at county level

to support the arts can make a difference, and I encourage county officials

to step up to make sure their communities understand the linkage between

local economic development and the arts.

Linda Langston
Linn County Supervisor (1A}
Chair, Arts Commission, National Association of Countivs
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NATIONAL ESTIMATES

To derive the naticnal estimates, the 116 city and county
study participants—multiregions and states are excluded
from this analysis—were first stratified into six popuiation
groups, and an economic impact average was calculated
for each group. Second, the nation’'s largest 12,662
cities were assiqnedﬂto one of the six groups based
on its population, as supplied by the U.S. Census
Bureau. Third, each city was assigned the economic
impact average for its population group. Finally, the
values of the cities were added together to determine
the national economic impact findings. The two largest
U.S. cities, New York and Los Angeles, each with more
than $1 billion in organizational expenditures, were
excluded from this study to avold infiating the national
estimates. In addition, Laguna Beach, CA, and Teton
County, WY, were removed when calculating the national
estimates due to their comparably high levels of

economic activity in the population category.

North Dakota’s participation in this
study shows the economic impact

the arts can have in rural and urban
economies alike. We look forward to
the state arts council further exploring
the role of arts in rural economic
development.

Jack Dalrymple

Lieutenant Governer of North Dakota
Chair Elect. National Lientenamt Governors Association

LEARN MORE ABOQUY

ARTS & ECONOMIC PROSPERITY i#

Visit www. AmericansForTheAris.org/Economiclimpact

to access free resources you can use to help make

the aconomic case for arts funding and arts-friendly
policies in your community:

+ A downloadable and customizable PowerPeoint
presentation that effectively communicates this
study’s findings.

* Arts & Economic Prosperity 11 Highlights Pamphiet,

*» Arts & Economic Prosperity Hif Summary Report.

* Arts & Economic Prosperity 11l Naticnal Report,
complete with national and local findings,
background, scope, and methodology.

+ A press release announcing the study resulis.

* Sample Opinicn-Editorials,

The Aris & Economic Prosperity Calculater is a handy
tool that enables users {o estimate the economic impact
of their organization.

ENDNOTES

'This figure intludes only income tax paid on the $3104.2 dilkion in resident household
income at the rate of 12,1 percent, the average percentage of adjustadle gross
inceme paid to the internal Revenue Service in 2004 {iatest data available).

* The 115, Lepartment of Labor Bureau of Labor Statistics reports that there were
130,307,840 nonseif-employed individuals in the 4.5, workferce doring 2605,

“The Mistoric/Cultural Traveler, 2001 (TraveiScope Survey).

¥ Americans for the Arts, 2002,

“Independent Sector, 2007,

" National Taxonomy of Exempt Entities—deveioped by the Nationat Center for
Charitable Statistics at the Urban Institute-is a definitive classification system
for nonprofit organizations recognized as tax exempt by the Internal Revenue
Code. This system divides the entire universe of nonprofit organizations into 10
broad categories, including “Arts, Cuiture, and Humanities.,” The Urban institute

reports that 94,314 nonprofit arts and culture erganizations were registered
with the IRS in 20085, up frem 74,446 in 1999,
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ALABAMA
Cultural Alliance of Greater Birmingham

ALASKA
Ancherage Cultural Couneil
Homer Council on the Arts

ARIZONA

Chandler Center for the Arts

City of Mesa Arts and Cultural Division
City of Phoenix Gffice of Arts and Culture
City of Ternpe Cultural Services Division
Tuesen Pima Arts Counell

ARKANSAS
Walton Arts Center (Northwest Arkansas)

CALIFORNIA

Arts Council Sificon Valley (Santa Clara County)

Arts Louneil of Sonoma County

City of Fullerton Cultural Affairs

City of Glendale Department of Parks,
Recreation, and Comrmunity Services

City of Pasadena Cultural Affairs Division

Ciry of Walnur Creek Depariment of Arts,
Reereation, and Community Services

Cultural Counecil of Santa Cruz County

Laguna Beach Alliance for the Arts

North Coast Cultural Coalition
{Humboldt County)

Riverside Arts Council

San Franeisco Arts Commission

Santa Barhara Gounty Arts Conunission

COLORADO

Arts Alive Fort Coltins

Bee Vradenburg Foundation (Colorado Springs)
Bonlder Arts Commission

City of Loveland Museum and Gallery

Gunnison Council for the Arts

CONNECTICUT
Greater Hartdord Arts Council

DELAWARE
Delaware Division of the Arts

DISTRICT OF COLUMBIA
Cuitural Allianee of Greater Washington
1.C. Commission on the Arts and Humanities

FLORIDA

Bay Arts Alliance (Bay County)

Broward County Cultural Division

City of Gainesville Department of Parks,
Reeveation. and Culraral Affairs

City of Orlando Office of Communications
and Neighborhood Enhancement

City of Winter Park Department of Planning
and Community Development

MyRegion.com (in Partnership with Uniied
Arts of Central Florida)

Orange County Arts and Cultural Affairs Office

Palm Beach County Cultural Couneil

Pinellas County Cultural Affairs Department

GEQRGIA
City of Atlanta Burean of Cultural Affairs
City of Savannah Department of Coltural Affairs

HAWAL
Mawi Aris and Coltural Center

IRAHD
Botse City Arts Commission
Wood River Arts Alliance

ILLINGIS

Charapaige County Ants, Calture, and
Entertainment Council

Tlinois Arts Alliance (Chicago)

INDIANA
Arts Council of Indianapolis
Commumity Foundation of Saint Joseph County

HIWA
Towa Cultural Corridor Alliance (Cedar Bapids)

HANEAS
Salina Arts and Humanities Commission

The Aris Council (Sedgwick County)

KENTUCKY
Fund for the Arts (Louisville-Jefferson County)

LOUISIANA
Shreveport Regional Arts Council

MAINE
Poyriland Arts and Cudtural Alliance
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MARYLAND
Arts & Humanities Council
of Montgomery County
Baltimore Office of Promotion and the Arts
Prince George's County Arts Counci

MASSACHUSETTS
City of Pittsfield Office of Cultural Development

MICHIGAN
Arts Couneil of Greater Kalamazoo

MINNESOTA

Arrowhead Regional Arts Council
(Arrowhead Region)

Arts and Calture Partnership {Saint Paunl}

Central Minnesota Arts Board
{Ceniral Minnesota)

East Central Arts Council
{East Central Minnesota)

Five Wings Arts Council
(Brainerd Lakes Begion)

Lake Region Arts Couneil
(Minnesota Like Region)

Metropolitan Begional Arts Couneil
(Minnesota Twin Cities’ Metre Region)

Minneapolis Division of Cultural Affairs
{(Minneapolis)

Minnesota Gitizens for the Arts
(State of Minnesata)

Northwest Regional Arts Council
(Northwest Minnesota)

Prairie Lakes Regional Arts Council
(South Central Minnesota)

Region 2 Arts Council
{North Central Minnesaota)

Southeast Minnesota Arts Counceil
(Scuthesst Minnesots}

Southwest Minnesota Arts and Bumanities
Council {Sonthwest Minnesota)

St. Cloud Arts Comnisston (St. Cloud)

St. Croix Valley Community Foundation
{Washington and Chisago Countics)

MiSSISSIPRY
Meridian Arts Council (Lauderdale Couvnry)

MISSOUR
St. Louts Regional Arts Commission



MONTANA
Missoula Coltural Couneil

NEBRASKA
Linceln Arts Counctl

NEVADA
City of Las Vegas Division of Leisure
Services (Clark County}

NEW BAMPSHIRE
Art-8peak (Portsmouth/Seacoast Area)

NEW JERSEY
Newark Arts Council
New Brunswick Cultural Certer

NEW MEXICO
[Dofia Ana Arts Couneil

NEW YORK

Arts and Cultural Council of Greater Bochester

Aris Countil in Buffalo ard Erie County/Niagara
Eric Regional Coalition

Orange County Departiment of Planning

Suffolk County Department of Economic
Development, Film & Cultural Affairs

Ulster County Arts Council

Westchester Arts Council

NORTH CAROLINA

Aris and Seience Council of
Charlotte/Mecklenbwrg

The Arts Couneil of Winston-Salem
and Forsyth Couzny

Asheville Area Arts Couneil

United Arts Couneil of Greensharo

United Arts Council of Baleigh and Wake County

NORTH RAKOTA

Lake Agassiz Arts Council

Minot Area Council of the Arts
North Dakota Council on the Arts

OHID

Fine Arts Fund (Cincinnati Region)
Greater Columbuas Arts Council
Mansficld Fine Aris Center

GKLAHOMA
Arts and Humanities Council of Tulsa

OREGON
Arts Couneil of Southern Gregon
Begional Arts and Culture Council (Poxtland)

PENNSYLVANIA
Arts Council of Erie

Bradford County Regional Arts Council
Citizens for the Arts in Pennsylvania
Cultaral Councii of Luzerne County
Greater Philadeiphia Cultaral Alliance
Greater Pittsbargh Arts Couneil

Jump Street {Greater Harrisburg

Lackawarnna County Couneil an Education
and Culrure

LancasterArts

Laurel Arts (Somerset County)

Lehigh Valley Arts Couneil

RHODE 1SLAND
City of Providence Departinent of Art,

Culture. and Tourism

SOUTH CAROLINA
Caltural Council of Richland

and Lexington Counties

SOUTH DAKCTA
Dahl Arts Center/Rapid City Arts Council

TENNESSEE
Metropolitan Nashville Arts Commission

TEXAS
Abilene Cultural Affairs Couneil

City of Austin Economic Growth
and Redevelopment Services Office

UTAH
Utah Shakespearean Festival (Iron Gounty)

VERMONT

Arts Counetl of Windham County

Flynn Center for the Performing Arts
(CGreater Burlington}

VIRGINIA

Alexandria Commission for the Arts
Arlinglon County Cultaral Affairs Division
Arts Councii of Fairtax County

WASHINGTON

Allied Arts of Whateorn County

Bainbridge Island Arts and Humanities Council
City of Seattle Otfice of Arts and Cultural Affaivs

Tacoma Economic Development Department

WEST VIRGINIA
Oglebay Instituie (Wheeling}

WISCONSIN

Caltural Allzance of Greater Mibwaukee

Fox Cittes Performing Arts Center
{Northeast Wisconsin Region)

Oshkosh Opera House Foundation

Overture Center for the Arts (Dane County)

8t. Croix Valley Community Foundation

Viterbo College/School Distriet of La Crosse

‘Wausau Area Performing Arts Foundation
{Marathon County)

Wisconsin Arts Board

WYDMING
Center for the Arts (Teton County)

A study of this mogninede is o total organization
effort; apprecianon is extended 1o the entire hoard
and staff of Americans for the Arts. The Policy
and Researoh Department swas responsible for the
produstion of this study—HRandy Gehen. Benjumin
Davidson. Elizabeth MeCloskey. Matthew Pene,
Eubynn Shin, and Marete Wester,
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THE CITY OF REEDLEY
in conjunction with
California Consulting, LL.C

Invites you to an
Invitation only luncheon

With Special Guest

Curt Augustine
Deputy Legislative Secretary for
Transportation and Housing
For Governor Schwarzenegger

Wednesday, November 7, 2007

11:30 A.M. - Reception
12:00 P.M. - Luncheon
12:30 P.M. - Speaker, Curt Augustine

Location: Reedley Opera House
1720 10" Street
Reedley, CA 93654

To: Sylvia, City of Reedley
(559) 637-4200 Ext. 212 or E-mail: sylvia.plata@reediey.com
By: Thursday, Nov. 1, 2007







StaTE OF CALIFORNIA
OFFICE OF THE ATTORNEY (GENERAL

EpmunD G. BRown JRr.
ATTORNEY (GENERAL

September 21, 2007

Barbara Goodwin, Executive Director
Council of Fresno County Governments
2035 Tulare Street, Suite 201

Fresno, CA 93721

RE: Thank you
Dear Ms. Goodwin:

It was a pleasure to meet you at the Fresno COG's lunchtime discussion last week. I

wanted to provide you with some more detail about several items that I mentioned in my
remarks.

1. CEQA Mitigation Measures. 1 am attaching a list compiled by my office of types

of mitigation that local agencies may consider under CEQA to offset or reduce global warming
pollution.

2. California Climate Action Network (CaliforniaCAN!). The Institute for Local
Government recently launched this network to provide local communities with resources and
tools to address global warming pollution. You can find out more information about this
network at http://www.ca-ilg.org/climatechange. I am attaching a short pamphlet prepared by the
network that includes a list of "best practices for climate protection.”

3. California Energy Commission (CEC) Report. During our meeting I quoted from
the CEC's recently issued report, "The Role of Land Use in Meeting California's Energy and
Climate Change Goals." The report contains a number of very sensible and pragmatic ideas for
reducing greenhouse gas pollution, and can be found at

hitp://www.energy.ca.gov/2007_energypolicy/documents/index.htmlL QECEEH

SEP 27 2007
BY:
FRESNOCOG
1515 Cray STREET * OaxLann, CALIFORNIA 94612 » Prone (510) 622-2100 « Fax (510) 622-2270

Eope



Barbara Goodwin, Executive Director
September 21, 2007
Page 2

I look forward to continuing to work together with you on this important issue.




INSTITUTE ror
LOCAL GOVERNMENT

California Climate Action Network (CaliforniaCAN!)
A BRIEF OVERVIEW

CALIFORNIA CLIMATE ACTION NETWORK (CALIFORNIACANT)

California is at the forefront of the worldwide effort to tackle the causes - and consequences - of
global warming. The state has set ambitious goals to reduce emissions of carbon dioxide and other
greenhouse gases to 1990 levels by 2020, and to 80% below 1990 levels by 2050.

Strong state goals require aggressive local action. By implementing a variety of climate action
strategies, local communities can play a leadership role in California

both to reduce greenhouse gas emissions and to prepare for the
consequences of the changing climate.

Helping Tocai Communities Lead the Wa}f

The Institute for Local Government is building upon
its close ties with the League of California Cities and
the California State Association of Counties to partner
on climate action programs with a broad array of local
officials and staff. The Institute recently launched the
California Climate Action Network (CCAN) to assist
local officials and other community leaders.

. - . e . -5
» Providing Climate Action Resources and 1 ools

CCAN offers access to the latest climate action resources, .
best practices and case studies for local communities through e

its website (www.ca-ilg.org/climatechange) and other avenues.

Many of these resources are made available to local communities through CCAN's
partnerships with local and regional agencies, statewide associations, non-profit
organizations, public and investor-owned utilities, and others.

. T R - - ™ " .
+ Connecting Local Officials for Education and Action

CCAN organizes statewide networks of local officiatls, technical advisors, community
jeaders and others to share information and ideas and work together on innovative climate
action programs. CCAN works with its partners to bring local leaders together to learn
through meetings, workshops, conferences, on-line technologies and other means. These
networks help create and strengthen local and regional partnerships to take action on
climate change.

. Cenifying Best Practices and Recognizing Achievements

CCAN is developing a Climate Action Certification and Recognition Program fot exemplary
local efforts. Beginning in 2008, the program will certify a set of best practices for climate
protection and recognize three levels of achievement for voluntary tocal efforts to combat
global warming. Local agencies that meet the certification standards can apply to receive
recognition from the program for their achievements in addressing climate change.

1400 K Street, Suite 301 Sacramento CA 95814 916.658.8208 Fax 916.444.7535 www.ca-ilg.og



Climate Change: It's Time to Think Globally and Act Locally

THE SCIENCE AND PoLICY OF CLIMATE CHANGE

The Greenhouse Effect. The Human Factor.

According to scientific studies conducted by a host of acadernic and The buildup of greenhouse gases in the atmosphere
national research institutions throughout the world, global warming is has been linked to a variety of man-made causes.
already underway. The past century has witnessed a long-term buildup Some of these inciude:

of carbon dioxide, methane, and other gases in the atmosphere. These

gases act as a "greenhouse," trapping heat from the sun that would « Increased burning of fossil fuels

otherwise radiate back into space. This greenhouse effect has resulted = Industrial and agricultural practices

in rising land and ocean temperatures, changes in storm and rainfall » Lass of forests and other biological

patterns, seasonal temperature variations, and rising sea levels. systems that store carbon

OPPORTUNITIES FOR LOCAL LEADERSHIP

Effective Climate Change Strategies and Resources.

There are many strategies that local communities can employ to reduce carbon emissions and combat global warming, both in their
own operations and throughout the community at large. In most cases, these strategies not only help the environment, they also save
money and make great economic sense.

Additional information on the California
Climate Action Network can be found on the
Institute for Local Government's website at:
www.ca-ilg.org/climatechange




Recognizing Local Actions that Make a Difference

Best Practices for Climate Protection - Some Examples

CAction Good Better Best

. 4 Al:ldlt ageny uﬂdigs and Facilities for energy efﬁcicy ‘ X

i Replace street and parking lot lights with more efficient alternatives X

g Parmer with local utilities on community energy efficiency programs X

g Construct new ageny buildings to meet green building standards | X

g Reduce water consumption by 75% in new landscaping X
g Require all new buildings to exceed Tiile 24 energy standards by 25% X

i Implement comprehensive agency-wide waste reduction and reccling X

g Partner with local schools to reduce waste and recycle X

g Exceed state waste veson __ycliﬁg goals . - X

3 = e

i Require that new agenc;iquipment meet Energy Star standards ' X
g Buy computer equipment that meets silver EPEAT standards X

g# Contract with vendors that follow green practices X
' . . \, NERGY A OW-L AR FuUEt -
g Convert or replace agency vehicles to run on non-fossil fuels X

g Install photovoltaic systems on agency buildings and parking lots X

g Recover methane gas from wastes and use to generate electricity X

g Employee incentives for alternatives to single«occﬁpé.ni auto couting X
gf Install traffic calming systems to increase pedestrian and cyclist safety X

o

b

T i R

Incorporate smart growth design standar

ds in local plans and zoning

g Preserve and enhance trees and vegetation on agency property X

#f Implement a community-wide urban forestry program X

g Steer new development away from forests, farms and open spaces X

w Develop a community-wide climate education initiative X

i Join a regional climate action partnership with other communities X
gf Establish an international climate partnership with a global sister city X

We Welcome Your Feedback and Participation!

CCAN is working with a broad array of technical advisors to develop a Climate Action Best Practices Certification Program
for local climate protection efforts. For more information on the program, or to offer comments on our latest draft of the
certification standards, contact us at climatechange(@.ca-ilg.org.



Join the California Climate Action Network!

OpPORTUNITIES FOR LOCAL LEADERSHIE

The California Climate Action Network brings together city, c w d ot cal oﬁimals, community and business leaders,
concemed residents, technical experts, and others who. want io -help Cahfo nia's communities meet the challenge of global warming.

Name Organization rganization

Alex Hinds County of Marin Southern California Edison

Brooke Lee ICLEI - Local Governments for Sustaif / California State Automobile Association
Cara Martinson Califoriia State Association of Counties Professional Management Consultants
Chuck Hornbrook  Pacific Gas and Electric Local Government Commission

Chuck White Waste Management Governor's Office of Planning and Research
Clark Williams California Integrated Waste Management Board California State Association of Counties
Colin Clark City of Santa Cruz City of Santa Clara

Darren Bouton Pacific Gas and Electric : Pat Stoner Local Government Commission

Debra Kaufman Stopwaste.org Lo Pierre duVair California Energy Commission

Dennis Barry Contra Costa County .. “Ray Tretheway Sacramento Tree Foundation/

Glenn Acosta Los Angeles County Sanitation Districts ' ‘. Sacramento City Council

Greg Haney Southern California Edison KyotoUSA

Greg Larson City of Santa Cruz Bay Area Rapid Transit

Gregg San Martin  Pacific Gas and Electric 1llie Gaters Sonoma County

1ABN ¥ Qiwnot Snita N1 Qasramenta OA 95814 0166588208 Fax 916.444.7535 www.ca-ilz.org @



Mitication Measures and Global Warming Resources

1) Global Warming Mitigation Measures

The following are some examples of the types mitigation that local agencies may consider under
the California Environmental Quality Act (CEQA) to offset or reduce global warming impacts.
The list, which is by no means exhaustive or obligatory, includes measures and policies that
could be undertaken directly by the local agency, incorporated into the agency’s own “Climate
Action Plan,” or funded by “fair share” mitigation fees; measures that could be incorporated as a
condition of approval of an individual project; and measures that may be outside the junisdiction
of the local agency to impose or require but still appropnate for consideration in an ageficy’s
environmental document.

While the lead agency must determine which particular mitigation measures, or suite of
measures, is appropriate and feasible for a particular project, proponents of individual private
projects are encouraged to take an active role in developing and presenting to lead agencies new
and innovative ways to address the impacts of global warming.

Transportation

. Coordinate controlled intersections so that traffic passes more efficiently through
congested areas. Where 51gna}s are installed, require the use of Light Emlttmg
Diode (LED) traffic lights.*

. Set specific limits on idling time for commercial vehicles, including delivery and
construction vehicles.
. Promote ride sharing programs e.g., by designating a certain percentage of

parking spaces for high-occupancy vehicles, providing larger parking
spaces to accommodate vans used for ride-sharing, and designating
adequate passenger loading and unloading and waiting areas.

. Create car-sharing programs. Accommodations for such programs include
providing parking spaces for the car-share vehicles at convenent locations
accessible by public transportation.’

. Require clean alternative fuels and electric vehicles.

. Develop the necessary infrastructure to encourage the use of alternative fuel
vehicles (e.g., electric vehicle charging facilities and conveniently located
alternative fueling stations).*

. Increase the cost of driving and parking private vehicles by imposing tolls,
parking fees, and residential parking permit limits.

Office of the California Attorney General
Global Warming Mitigation Measures
Updated: 9/14/07
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. Develop transportation policies that give funding preference to public transit.®

» Design a regional transportation center where public transportation of various
modes mtersects. ,

. Encourage the use of public transit systems by enhancing safety and cleanliness
on vehicles and in and around stations.

. Assess transportation impact fees on new development in order to facilitate and
increase public transit service.

. Provide shuttle service to public transit.

. Offer public transit incentives.

Incorporate bicycle lanes into street systems in regional transportation plans, new
subdivisions, and large developments.

. Create bicycle lanes and walking paths directed to the location of schools and
other logical points of destination and provide adequate bicycle parking.”

. Require commercial projects to include facilities on-site to encourage
employees to bicycle or walk to work.

. Provide public education and publicity about public transportation
services.®

Energy Efficiency and Renewable Energy

. Require energy cfficient design for buildings.® This may include strengthening
local building codes for new construction and renovation to require a higher level
of energy efficiency.'®

. Adopt a “Green Building Program” to promote green building standards."!

. Fund and schedule energy efficiency “tune-ups” of existing buildings by
checking, repairing, and readjusting heating, ve;}tilation, air conditioning,
lighting, hot water equipment, insulation and weatherization. (Facilitating or
funding the improvement of energy efficiency in existing buildings could offset in
part the global warming impacts of new development.)

. Provide individualized energy management services for large energy users.

’ Require the use of energy efficient appliances and office equipment.”

. Fund incentives and technical assistance for lighting efficiency.”

. Require that projects use efficient lighting. (Fluorescent lighting uses _
approximately 75% less energy than incandescent lighting to deliver the same
amount of light.)

. Require measures that reduce the amount of water sent to the sewer system.

(Reduction in water volume sent to the sewer system means less water hasto be
treated and pumped to the end user, thereby saving energy.)}'"*

. Incorporate on-site renewable energy production (through, e.g.,
participation in the California Energy Commission’s New Solar Homes
Partnership). Require project proponents to install solar panels, water
reuse systems, and/or other systems to capture energy sources that would
otherwise be wasted."” '

Office of the California Attorney General
Global Warming Mitigation Measures
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. Streamline permitting and provide public information to facilitate
accelerated construction of solar and wind power.

. Fund incentives to encourage the use of energy efficient equipment and
vehicles.'®
. Provide public education and publicity about energy efficiency programs and

incentives.

Land Use Measures

. Encourage mixed-use, infill, and higher density development to reduce vehicle
trips, promote alternatives to individual vehicle travel and promote efficient
delivery of services and goods. Infill development generates fewer vehicle miles
traveled (VMT) per capita and reduced ermssions of greenhouse gases, and denser
development is associated with increased public transit use.!” For example, a city
or county could promote “smart” development by reducing developer fees or
granting property tax credits for qualifying projects.”

. Discourage “leapfrog” development. Enact ordinances and programs to limit
sprawl.”

. Incorporate public transit into project design.

. Require measures that take advantage of shade, prevailing winds, landscaping and
sun screens to reduce energy use.

. Preserve and create open space and parks. Preserve existing trees and require the
planting of replacement trees for those removed in construction.

. Impose measures to address the “urban heat island” effect by, e.g., requiring light-

coloted and reflective roofing materials and paint; light-colored roads and parking
lots; shade trees in parking lots; and shade trees on the south and west sides of
new or renovated buildings.”

. Facilitate “brownfield” development. (Brownfields are more likely to be located
near existing public transportation and jobs.)

. Require pedestrian-only sireets and plazas within developments, and destinations
that may be reached conveniently by public transportation, walking, or
bicycling.”

Solid Waste Measures

. Require projects to rense and recycle construction and demolition waste.

. Implement or expand city or county-wide recycling and composting programs for
residents and businesses.

. Increase areas served by recycling programs

. Extend the types of recycling services offered (e'g., to include food and green
waste recycling).

. Establish methane recovery in Jocal landfills and wastewater treatment plants to

generate electricity.”

Office of the California Attorney General
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. Provide public education and publicity about recycling services.

Carbon Offsets

. In some instances, a lead agency may find that measures that will directly reduce
a project’s emissions are insufficient. A lead agency may consider whether
carbon offsets would be appropriate. The project proponent could, for example,
fund off-site projects (e.g., alternative energy projects) that will reduce carbon
emissions, or could purchase “credits” from another entity that will fund such
projects. The lead agency should ensure that any mitigation taking the form of
carbon offsets is specifically identified and that such mitigation will in fact occur.

) General Resources

The following web sites and organizations provide general information about mitigating global
warming impacts at the local level. These sites represent only a small fraction of the available
resources. Local agencies are encouraged to conduct their own research in order to obtain the
most current and relevant materials.

. The U.S. Conference of Mayors’ Climate Protection Agreement contains valuable
information for the many local agencies that are joining the fight against global warming.
The Agreement is available here:
http://www.coolcities.us/resources/bestPracticeGuides/USM ClimateActionHB.pdf.
Nearly one hundred California cities have joined the “Cool Cities” campaign, which
means they have signed the U.S. Mayor’ Climate Protection Agreement and are taking
concrete steps toward addressing global warming. These steps include preparing a city-
wide greenhouse gas emissions inventory and creating and implementing a local Climate
Action Plan. Additional resources, including various cities” Climate Action Plans, are
located at the Cool Cities website: hitp://fwww.coolcities.us/resources.php.

. In July 2007, Alameda County became one of twelve charter members of the “Cool
' Counties” initiative. Participating counties sign a Climate Stabilization Declaration,

- which is available at the website for King County (Washington State):
hitp://www.metroke.gov/exec/news/2007/071 6dec.aspx. Participating counties agree to
work with local, state, and federal governments and other leaders to reduce connty
geographical greenhouse gas emissions to 80% below current levels by 2050 by
developing a greenhouse gas emissions inventory and regional reduction plan. Current
member counties are recruiting new members and are committed to sharing information.
Cool Counties contact information is available at:
httn:/fwww kingcounty.gov/exec/coolcounties/Joinus.aspx.

g Local Governments for Sustainability, a program of International Cities for Local
Environmental Initiatives (ICLET), has initiated a campaign called Cities for Climate
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3

10.

Protection (CCP). The membership program is designed to empower local governments
worldwide to take action on climate change. Many California cities have joined ICLEL
More information is available at the organization’s website: hitp://www.iclei.org/.

Notes

For example, the County of Marin adopted a Greenhouse Gas Reduction Plan in October,
2006 that sets reduction targets for government operations and for the County as a whole.
See hitp://www .co.marin.caus/depts/CD/main/pdf/final_ghe_red plan.pdf.

For a discussion of the use of LED traffic lights, see the City of Berkeley’s Resource
Conservation and Global Warming Abatement Plan at .
hitp://www baagmd.gov/pln/GlobalWarming/BerkeleyClimate ActionPlan.pdf.

There are a number of car sharing programs operating in California, including City
CarShare http://www citycarshare.org/, Zip Car hitp://www.zipcar.com/ and Flexcar

_ hito://www flexcar.com/.

See the City of Santa Monica’s (Green Building Program at
http://mvw.greenbuildi.ngs.san'ta—monica.orgfiransportationloarkingchar,qin;z.htmi.

San Francisco’s “Transit First” Policy is listed in its Climate Action Plan, available at
hitp://www.sfenvironment.com/aboutus/energy/cap.htm.

San Francisco assesses a Downtown Transportation Impact Fee on new office
construction and commercial office space renovation within a designated district. The
fee is discussed in the City’s Climate Action plan. See Note 5.

See Marin County’s Safe Routes to Schools program at
hitp://www.saferoutestoschools.org/.

The 15.S. Conference of Mayors’ Climate Action Handbook, cited above, lists education
and outreach as key components to taking action against global warming.

Leadership in Energy and Environmental Design (LEED) administers a Green Building
Ratings program that provides benchmarks for the design, construction, and operation of
high-performance green buildings. More information about the LEED ratings system is
available at http://www usgbc.org/DisplayPage.aspx?Categoryl D=19.

Public Resources Code Section 25402.1(h)2 and Section 10-106 of the Building Energy
Efficiency Standards establish a process which allows local adoption of energy standards
that are more stringent than the statewide Standards. More information is available at the
California Energy Commission’s website. See . :
hitp://www.energy,ca.gov/title24/2003standards/ordinances_exceeding 2005 _building s
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11,

12.

13.

14.

15.

16.

17.

18.

tandards.himl.

The City of Santa Monica, for example, has instituted a Green Building Program. See
Note 4 and http://www.greenbuildings santa-monica.org/. The City of Pasadena also has
a green building ordinance that applies to public and private buildings. See
http://www.ci.pasadena.ca.us/permitcenter/greencity/building/gbprogram.asp and
http://ordlink.com/codes/pasadena/index.htm?Search Code=Begin+Searching+Municipa
HCode. The City of San Francisco is considering adopting green building performance
requirements that would apply to public and private buildings. See

hitp://www sfenvironment.org/downloads/library/gbtfrrreleasevl.3.pdf.

Energy Star is a joint program of the U.S. Environmental Protection Agency and the U.5.
Department of Energy that certifies energy efficient products and provides guidelines for

energy efficient practices for homes and businesses. More information about Energy Star
certified products is available at hitp:.//www.energystar.gov/.

As described in its Climate Action Plan, the City of San Francisco uses a combination of
incentives and technical assistance to reduce lighting energy use in small businesses such
as grocery stores, small retail outlets, and restaurants. The program offers free energy
audits and coordinated lighting retrofit installation. In addition, the City offers residents

the opportunity to turn in their incandescent lamps for coupons to buy fluorescent units.
See Note 5.

The City of Berkeley’s Resource Conservation and (GGlobal Warming Abatement Plan
includes information about strategies for promoting the use of low flush toilets and
shower heads. See Note 2.

At the direction of Governor Schwarzenegger, the California Public Utilities Commission
(CPUC) approved the California Solar Initiative on January 12, 2006. The initiative
creates a $3.3 billion, ten-year program to install solar panels on one million roofs in the
State. See htip://www.gosolarcalifornia.ca.gov/nshp/index.htm].

In March 2007, the League of California Cities (LOCC) Climate Change Working Group
drafted proposed Climate Change Policies and Guiding Principles for the League. The
draft principles (March 30, 2007) can be found on the LOCC website at

hitp://www cacities.org/resource_files/25656 EQ%20high3-07%20REVISED.pdf

See US EPA, Our Built and Natural Environments, A Technical Review of the
Interactions between Land Use, Transportation, and Environmental Quality (Jan. 2001) at
pp. 46-48 http://www.epa.gov/dced/pdf/built.pdf.

The City of Berkeley has endorsed this strategy in its Resource Conservation and Global
Warming Abatement Plan. See Note 2.
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19.

20.

21.

22,

23.

Samples of local legislation to reduce sprawl are set forth in the U.S. Conference of
Mayors® Climate Action Handbook, cited above.

The U.S. Conference of Méyors cites Sacramento’s Transit Village Redevelopment as a
model of transit-oriented development. More information about this project is available
at hitp://www.citvofsacramento.org/planning/proiects/6 Sth-street-village/.

See Lawrence Berkeley National Laboratory’s “Cool Roofing Matenials Database™
prepared by the Laboratory’s Heat Island Project at http://eetd Ibl.gov/coolroot/ and U.S.
EPA’s Heat Island site at www.epa.gov/heatisland/.

Palo Alto’s Green Ribbon Task Force Report on Climate Protection recommends
pedestrian streets under its proposed actions. See
hitp://www city.palo-alto.ca.us’knowzone/agendas/gitf . asp.

San Diego’s Metropolitan Wastewater Department installed eight “digesters” at one of its
wastewater treatment plants. Digesters use heat and bacteria to break down the organic
solids removed from the wastewater to create methane. See

http://www sandiego,gov/mwwd/facilities/ptloma.shtml.
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September 26, 2007

Mary D. Nichols, Chairman

Air Resources Board
1001 I Street

P.O. Box 2815
Sacramento, CA 95812

Dear Ms. Nichols:

The Executive Directors of the eight San Joaguin Valley (SJV) Metropolitan Planning Organizations
{MPQs) are providing additional clarification regarding the need for updated eight-hour ozone and
particulate matter (PM-10) budgets. Recent comments made by the Envirommental Protection Agency
(EPA), California Air Resources Board (ARB) staff, and other interested parties, including testimony
at a San Joaquin Valley Air District public hearing in September 2007, indicate some confusion over
the timeline and impact of these budgets on transportation projects.

The San Joaquin Valley MPOs worked closely with the Air District to ensure that transportation data
and associated conformity budgets contained within the eight-hour ozone attainment demonstration
plan and PM-10 maintenance plan were accurate. ARB staff has assured us that EPA will make
adequacy findings on these updated vehicle budgets in January 2008. Without adequate budgets, the

San Joaguin Valley MPQOs will not be able to add new transportation projects or make changes to
existing projects. EPA generally needs 90 days to issue adequacy findings, but may need longer
depending on comments received. '

It is currently anticipated that all eight MPOs will begin development of the 2009 Federal
Transportation Improvement Program (FTIP} in January 2008. The FTIP is the four-year program of
transportation projects that is part of the long-range transportation plan and included in the overall
state FSTIP. Adoption of the FTIPs by the MPOs is scheduled to occur in May 2008 with draft
documents available by March 2008. Local adoption of the FT1Ps will not be possible without EPA
adequacy findings for BOTH ozone and PM-10 budgets. Last minute changes, delays, or attempts to
make “technical corrections” to the air quality plans create serious risks that could impact the approval
of the FTIP documents; this has significant consequences for projects funded by hundreds of millions
of transportation dollars in the San Joaguin Valley.

We support the air quality plans submitted by the Air District, and request that the State continue to
move forward with submittal to EPA as soon as possible. Thank you.

Sincerely,
r'/-
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e I -~

ANDY CHESLEY, Chairman
Executive Director’s Committee

cCl

Linda S. Adams, California Environmental Protection Agency
Cindy Tuck, California Environmental Protection Agency

Judy Case, ARB Board Member

Dorene D' Adamo, ARB Board Member

Lynn Terry, California Air Resources Board

Seyed Sadredin, San Joaquin Valley Air Pollution Control District






2035 Tulare Street, Suite 201
Fresno, California 93721

Telephone (559) 233-4148 + FAX: (559) 233-9645
Website Address: www fresnocog.org

September 26, 2007

Via Facsimile: (916) 323-2263

The Honorable Darrell Steinberg

Chair, Senate Natural Resources and Water Committee
State Capitol, Room 4035

Sacramento, CA 95814

Dear Senator Steinberg:

We support SBXX 3, authored by Senator Dave Cogdill and Senate Minority Leader Dick Ackerman,

because of the absolute necessity of investing in water supply and storage infrastructure to meet present
and future needs of all Californians.

We believe the set of proposals contained within the SBXX3, which embrace Governor
Schwarzenegger’s Comprehensive Water Infrastructure Plan, would go a long way toward meeting
California’s future water needs and finding permanent solutions to the critical Delta infrastructure and

environmenta] and water quality problems that have consumed so much attention over the past two
decades.

As proposed, the plan for development of additional surface water storage would also be a major benefit
for all Californians. SBXX3 would provide the means necessary to create new water storage
opportunities that are vital for cushioning effects of drought and climate change by capturing high flows
in wet years. The proposed Sites Reservoir and expansion of Los Vaqueros Reservoir would provide a
great deal of additional water management flexibility. The proposed Temperance Flat project on the San
Joaquin River would also provide far-reaching water management benefits and serve as a source of much
of the water supply and colder water needed to restore a San Joaquin River salmon fishery while greatly
improving opportunities for San Joaquin Valley groundwater storage and San Joaquin River flood
management and improved public safety.

Please favorably consider SBXX 3 and advance Governor Schwarzenegger’s Comprehensive Water

Infrastructure Proposal in order to provide Californians the opportunity they deserve to decide this vital
issue on the February 2008 baliot.

Sincerely,
‘. /
RINIDAD UEZ, Chairman
Council of ounty Governments

Mayor, City of Kerman
Member Agencies: The cities of Clovis, Coalinga, Firebaugh, Fowler, Fresno, Huron, Kerman,
Kingsburg, Mendota, Orange Cove, Parlier, Reedley, San Joaquin, Sangef, Selma & Fresno County



CC:

Senator Bob Margett
Vice Chair, Senate Natural Resources and Water Committee

Senator Dennis Hollingsworth
Member, Senate Natural Resources and Water Commitiee

Senator Christine Kehoe
Member, Senate Natural Resources and Water Committee

Senator Sheila Kuehl
Member, Senate Natural Resources and Water Committee

Senator Mike Machado
Member, Senate Natural Resources and Water Committee

Senator Carole Migden
Member, Senate Natural Resources and Water Committee

Governor Arnold Schwarzenegger

Assembly Speaker: Fabian Nufiez

Assembly Minority Leader: Michael Villines
Senate President pro tempore: Don Perata

Senate Minority Leader: Dick Ackerman



Air Resources Board

Mary D. Nichols, Chairman
Linda S. Adams 1001 | Street + P.O. Box 2815

Secretary for Sacramento, California 95812 » www.arb.ca.gov
Environmental Protection

Arnold Sch enegger
Govemor

September 4, 2007

Mr. Trinidad M. Rodriguez, Chairman
Council of Fresno County Governments
2035 Tulare Street, Suite 201

Fresno, California 93721

Dear Mr. Rodriquez:

Thank you for your letter to Governor Schwarzenegger regarding air quality in the San Joaquin
Valley. The Governor has asked me to respond on his behalf.

Achieving air quality standards statewide is a primary public health goal of the California Air
Resources Board (ARB). This year California must submit a new ozone air quality plan for the
San Joaquin Valley that meets federal Clean Air Act requirements. A regional plan for attaining
the federal ozone standard was approved by the San Joaquin Valley Air Pollution Control
District in May 2007 and by the ARB in June 2007. ARB has scheduied for public hearing on
September 27, 2007, consideration of state level actions necessary to meet federal air quality
standards in California. This is the last step in the public process necessary for completion of
the San Joaquin Valley ozone attainment plan. Upon completion of this process, the San
Joaquin Valley transportation budgets can be submitted to the U.S. Environmental Protection
Agency for approval. On a parallel track, additional actions that can accelerate clean air

progress are being evaluated as part of the new ARB Air Quality Task Force for the San
Joaquin Valley.

The support of local government agencies for clean air initiatives in the Valley will be important
as we move forward together to improve public health in the region. | encourage your member
agencies o show your support for clean air as local decisions are made on the use of federal
Congestion Mitigation and Air Quality (CMAQ) funds. Meeting air quality standards and
protecting public health in the San Joaquin Valley will require that federal, state, and local
agencies each do their part.

If you have any questions, or need more information please contact Deputy Executive Officer,
Lynn Terry, at (916) 322-2739.

Sincerely,

HEGEWED
/ A SEP 07 2007

Mary B. Nichols : ‘?Ymm("
Chairman

The energy challenge facing California is real. Every Californian needs to take immediate action to reduce energy consumpfion.
For a list of simple ways you can reduce demand and cut your energy costs, see our website: hitp/fwww.arb.ca. gov.

California Environmenta! Protection Agency

Printed on Recycled Paper



Mr. Trinidad M. Rodriguez, Chairman
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Ms. Linda S. Adams :
Secretary for Environmental Protection Agency

Ms. Cindy Tuck
Undersecretary for Environmental Protection Agency

Ms, Judith Case
Honorable Board Member

Ms. Dorene D’Adamo
Honorable Beoard Member

Ms. Lynn Terry
Deputy Executive Officer



2035 Tulare Street, Suite 201
Fresno, California 93721

Telephone [559) 233-4148 ¢ FAX: {559] 233-9645
Website Address; www.fresnccog.org

July 10, 2007 .

The Honorable Arnold Schwarzenegger
Governor of California
State Capitol Building '
Sacramen{o, CA 95814

Dear Governar Schwarzenegger:

The Councif of Fresno County Governments i§ concermed over recent discussions reldled {o eight-tiour
pzofie planning efforts in the San Joaquin Valley. We request that the Governor and California Air
Resources Board (CARB) support the approval of the San Joaquin Valley Eight-Hour Ozone :
Aftainment Demonstration Plan and submit all necessary components for local and state strategies
to the Environmental Protection: Agency (EPA) as soon as possible.

CARB recently approved the eight-hour ozone plan for the Vaiiay requesting a reclassaf‘ cation to
“Extreme” nonattainmeént statis. We undeérstand the challenges the Air District faces and agree the -
attainment date of 2013 is not redsonable. Attainment of the standard requires overa 75% reductionin -
nitrogen pxide-(NOx) emissions, which is not: achievable with current technology. While all residents of
the San Joaquin Valley would like to see an early attainment date; the technology and supportive funding
needed are simply not available at this time. Both the Air District and CARB have establislied “fast-track”
" task forces aimed at obtaining the funding and developing the technelogy to fryto reach attainment earlier
than the 2024 date. We support this decision and will work in collaboration with both agencies to achieve

this garly attainment objectwe but {lieré is simply no legally approvab!e path available today that avoids
the need to delay the attainment date of 2013. ‘ -

The San Joaquin Valley: Metr‘o‘po‘iitan Pfanning Organizations (MPO5s) worked closely with the Air |
District to ensure transportation data.and commitments.contained within the Plan were accurate. Included
in the.azone plan ars updated motor vehicle budaets. EPA needs to make an adequacy finding on these

updated vehicle budgets; otherwise, Valley MPOs cannot add new transportatmn projects ormake -
changes to existing projects (a transportation “lockdown”). EPA might require several months after-
subm;ssmn of the ozone plan from ARB to take action on the motor vehicle budcrets

Revisiting t_h.is issue could result’in additional delays and federal sanctions that could have anegative
impact on air quality in the San Joaquin Valley. ‘Should CARB withdraw the plan and not submit it to the
EPA, the Valley would risk federal sanctions and be inable to demonstrate air quality conformity. Such
actions would slow efforts to clean the air, affect job creation, and delay resources necessary to support
healthy communities in the Vallsy. Itcould potentially affect our ability to compete for future
Proposition 1B funds.

Member Agencies: The cities of Clovis, Coalinga, Firebaugh, Fowler, Fresno, Huron, Kerman,
Kingsburg, Mendata, Qrange Cove, Parlier, Reediey, San Joaquin, Sanger, Selma & Fresno County
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The planning process is only oné piece of 4 complicated strategy to achieving good air quality in the San
Joagquin Valley. Reclassification to Extreme nonattainment status would actually increase Congestion
Mitigation and Air Quality (CMAQ) funds to local and regional agencies, providing resources for air
quality projects. The flexibility to add or change transportation projects that would be lost during a~
transportation lockdown can also have real-world cost increases due to construction delays — these are
funds that could be used on other beneficial projects in the Valley, ‘Mesting federa! planning
requirerients is a necessary step, but not the only action being taken.

Air quality continues to be a priority of agencies and residents of the San Joaquin Valley. We support the
. plan submitted by the Air District, and request that the State continue to.move forward with the planning

process. Agencies are aggressively funding air quality projects and will exert every effort to achieve
attainment, if possible, earlier than 2024. We urge you to support the California Air Resources Board and
the San Joaquin Valley’s eight-hour ozone planning efforts. If you have any questions, please contact

Barbara Goodwin or-Jason Paukovits at the Counci! of Fresao County Governments at 559-233-4148.
Thank you.

Sincerely,

: -t
TRINIDAD M{ROIE £z, Chairman
Council of Frésno Codnty Governments

Mayor, City of Kerman

 Ce: Supervisor Judy Case, Fresno County

: Assembly Member Mike Villines, 26" District ;
Assenibly Member Nicole Parra, 30" District
Assembly Member Juan: Arambula, 31% District
Senator Dave Cogdill, 14™ District
Senator Dean Fiorez, 16" Districi
Senator Barbara Boxer
Senator Dianng Feinstein
Seyed Sadredian, Executive Director, STVARCD
Linda Adams, Cal/EPA .
Mary Nichols, Air Resources Board



